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CHAIRMAN’S STATEMENT 
 

Welcome to Genting Hong Kong Limited’s fourth Environmental, Social and Governance (ESG) Report. In this 

year, the Group’s Silver Anniversary, we have dedicated resources for the year-long celebrative corporate 

social responsibility programs, as well as sustaining various environmental and social initiatives that forms part 

of our long-standing commitment to creating shared value for the society. 

With our long history in Asia and other parts of the world, we have always been conscious of the needs of the 

local communities. With the launch of Genting Cruise Line’s maiden Volunteerism Campaign across Dream 

Cruises and Star Cruises in March 2019, we have collaborated with different local organizations to serve 

communities in need. Our guests are invited to join in various good causes through volunteering in the 

Campaign, as well as donating to the Make-A-Wish® International @ Sea Campaign and our other community 

programs. 

While we stayed respectful of the communities where we operate in, guests’ experience remained the 

cornerstone of our business. We have applied innovative mindset in designing extraordinary cruise 

experiences that could cater for consumers with varying preferences and needs. In this digital era, we have 

actively explored and adopted latest IT solutions for even better user experience and convenience. The 

seamless adoption of these technologies is expected to bring our services to the next level. 

As our business improves and expands with more new ships coming on their way, we remain committed to 

environmental sustainability for protecting our mother earth and the beautiful waters. We have equipped our 

new and revamped ships with more eco-efficient hardware and machineries, and upgraded our existing ships 

with better emission control technologies in response to the increasingly stringent emission control standards 

both regionally and globally. Environmental considerations are also present in our choice of products and 

goods, so as to ensure not only our hardware is friendly to the environment, but also the services that we offer 

on board. 

All in all, it has been a fruitful year on our journey towards sustainability. Effort and achievements have been 

seen while maintaining our position as a leader in leisure, entertainment and hospitality services. Through this 

report, let me share with you and our other key stakeholders on our achievements made thus far. Enjoy 

reading! 

 

Tan Sri Lim Kok Thay  

Chairman and Chief Executive Officer  

27 March 2020 
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OUR SUSTAINABILITY APPROACH 
 

Upholding Strong Corporate Governance 
Genting Hong Kong Limited (the “Company”, and its subsidiaries, collectively the “Group”) continues to uphold 

strong corporate governance practices as the fundamental building blocks of our business success. 

Our Board of Directors (the “Board”) exercises its full responsibility and function in overseeing and enhancing 

corporate governance policies and practices of the Group to ensure compliance. The Board also leads the 

Group’s overall management and development that shape our pathway to long-term success. 

The Group and our employees are committed to ethical business conduct and protecting our reputation by 

practicing and upholding the standards governed by the Code of Conduct. It provides clear guidance to 

employees on personal and ethical decisions, including the handling of situations that may result in bribery 

and corruption, or conflict of interests. 

In order to maintain a strong anti-money laundering (AML) culture, the Group has put in place an AML policy, 

which ensures compliance with all applicable regulatory requirements and promotes high ethical standards 

relating to AML, counter-terrorism and economic sanctions. The Group has also formulated a comprehensive 

AML program to institutionalize the policy. During the year, we have delivered AML training to near 4,400 

employees of our three cruise lines. Furthermore, the AML department is overseen and staffed by members 

of the Association of Certified Anti-Money Laundering Specialists (ACAMS). 

The Group encourages employees to report any concerns about suspected misconducts through the whistle-

blowing system. The system is operated by an independent third party for 24/7 operation. The Committee on 

Discipline (COD) will review all serious misconduct cases reported and verify the status of the offense. Any 

infringement of the law and misconduct may lead to suspension or dismissal.  

For more details about our corporate governance principles and practices, please see the Corporate 

Governance Report in our Annual Report 2019. 
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Committing to ESG Governance 
As a leading cruise operator committed to long-term sustainable operation, the Group has taken full 

consideration of its impacts on sustainable development. With the established ESG governance structure, we 

clearly divided the ESG responsibilities at different operation levels to ensure effective implementation of our 

Sustainability Policy across the entire Group. 

 

ESG Governance Structure 

The Board is responsible for determining the 

overall ESG strategies, assessing related risks, 

and ensuring effective risk management is in 

place.  

Under the Board’s direction, the Audit 

Committee and the Sustainability ESG Steering 

Committee are the authorities to oversee the 

ESG management and to guide the Group 

towards long-term sustainability.  

Further down the structure, the Sustainability 

ESG Task force are delegated with roles to 

monitor the daily operations of our business 

units, functions and departments.  We believe 

that the collective efforts among different 

parties will contribute to a success of ESG 

integration in our business. 
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Engaging Our Stakeholders 
We understand that it is very important for us to listen to our stakeholders and respond to their views by 

improving the way we conduct our business. We continued our approach in engaging both our internal and 

external stakeholders through diverse channels throughout the year. Engagement methods with identified 

stakeholders are listed below. 

 

STAKEHOLDER GROUPS ENGAGEMENT METHODS 

Employees • Interviews 
• Employee engagement activities 
• Intranet, suggestion boxes and newsletters 
• Online survey 

Guests • Interviews 
• Satisfaction surveys 
• Website and newsletters 
• Enquiry hotlines  
• Online survey 

Shareholders and investors • Investor meetings and conference calls 
• Annual and interim reports 
• Circulars/announcements/notices/publications 
• Website (Investor Relations) 
• Online survey 

Business partners • Interviews 
• Audits and assessments 
• Regular meetings 
• Online survey 

NGO partners • Interviews 
• Corporate social responsibility activities 
• Online survey 
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Defining Material ESG Issues 
To understand our stakeholders’ views and expectations on our ESG issues, we have invited a third-party 

consultant to conduct a materiality assessment for the third consecutive year. Over 310 internal and external 

stakeholders from Hong Kong, the United States and Germany participated in an online survey to express their 

opinions and to rank the importance of the ESG issues to them and to our business. 

 

Materiality Matrix 

A total of 19 ESG issues were analyzed in this year’s materiality analysis exercise. One of the issues, climate 

change, was introduced in view of global interest over climate-related risks and opportunities impacting 

businesses. The analysis results show that Customer Health and Safety, Customer Satisfaction, and Customer 

Privacy remained the top three most material issues. The formulated materiality matrix guides us in preparing 

the report to better respond to our stakeholders’ concerns, with more emphasis on the more material issues. 

 
 Materiality Matrix 

ESG Issues Considered 
Environmental 
1. Energy 
2. Greenhouse gas emissions 
3. Waste 
4. Water 
5. Materials 
6. Biodiversity 
7. Climate Change 

Employment and Labor Practices 
8. Employee relations 
9. Employee engagements 
10. Occupational health and safety 
11. Employee training and career 

development 
12. Diversity and equal opportunity 
13. Child and forced labor 

Operating Practices 
14. Customer health and safety 
15. Customer data privacy 
16. Customer satisfaction 
17. Supply chain management 
18. Anti-corruption 

Community 
19. Community investment 

* The issues highlighted are considered as a high priority to the business and our stakeholders. 
 

  



 

7 

 

OUR ENVIRONMENT 
 

Managing Our Environmental Performances 
In view of the changing climate, the Group has put forward a pragmatic approach in stepping up climate action 

while driving business growth. We proactively improve our environmental performances in terms of energy 

usage, greenhouse gas emissions, water reduction and waste management, and go beyond regulatory 

compliance wherever practical. 

We have an Environmental Management System in place to guide the continuous development and 

implementation of green initiatives. Our Marine Operations team leads and oversees our environmental 

policies, strategies and programs. Our global operations endeavor in improving our environmental 

performances as a whole. To aid the green initiatives’ implementation, Crystal Cruises has also introduced 

Environmental Officers on its ocean-going ships. 

During the reporting period, there was no non-compliance cases with relevant environmental laws and 

regulations in the jurisdictions that our business covers, as well as the regulations stipulated by international 

industry bodies. 

Meanwhile, increasing focus has been placed on climate-related business risks as we observe a rise in 

frequencies of adverse weather conditions. To this end, the Cruise Disruption Decision Committee, chaired by 

the President of Genting Cruise Lines, is in place to cope with instances of cruise disruptions, including those 

caused by adverse weather events. The Committee ensures responsive cruise arrangements and other 

contingency plans are arranged in the best possible way, to minimize the effect that the incidents have on our 

guests. 
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Minimizing Air Emissions 
Our fleet operations rely on fuel consumption, which accounts for the majority of our air pollutant and 

greenhouse gas emissions. We have thus devoted extra efforts in reducing fuel consumption and managing 

emissions from the ships. All of our ocean-going ships have been built in accordance with strict standards set 

by the International Marine Organization (IMO) while all Rhine Class river ships followed European Union (EU) 

environmental regulations. All engines installed on-board comply with relevant engine and fuel specifications, 

as well as maximum exhaust emission standards. Engines optimization is well-planned and mapped before 

every voyage, so as to minimize load variations while fulfilling the speed requirements. 

Proactively Going Beyond Compliance for Air Emissions 
Following an update in fuel Sulphur content limit within Hong Kong waters in Air Pollution Control (Fuel for Vessels) 
Regulation (Cap 311AB) during the reporting year, more stringent regional and global control on fuel Sulphur 
content/emissions has come into play as 2020 starts. This included the establishment of China Emission Control Areas 
(ECAs) and imposition of International Maritime Organization (IMO)’s global Sulphur cap. 
 
As early preparation, we have stepped up efforts in emissions control during the year to ensure compliance with the 
anticipated requirements and regulations. Thorough plans have been made for installing exhaust gas cleaning system 
(more commonly known as “scrubbers”) in our newest cruise line – Dream Cruises. Meanwhile, Star Cruises and Crystal 
Cruises will transit to low Sulphur fuel that is compatible with their engines. Specific implementation plans have been 
rolled out for each ship, so as to ensure the bunker tanks and pipes are thoroughly flushed through prior to the actual 
implementation date, ensuring the 0.5% Sulphur cap could be met confidently by then. 
 
Going forward, we are planning on moving from ordinary fuel to Liquefied Natural Gas (LNG) in the near future. LNG-
compatible engines will be explored for incorporation in our future Global-class ships which are now under design. This 
fully demonstrates our commitment to continuously minimize our impact on the environment. 

 

With our dedicated effort in switching to cleaner fuels, significant drops had already been seen in Star Cruises’ 

air pollutant emissions, especially NOx and SOx emissions. 

 

AIR EMISSIONS UNIT TOTAL 

Nitrogen oxides (NOx) metric tons 17,980 

Sulfur oxides (SOx) metric tons 8,244 

Particulate matters (PM2.5) metric tons 320 

Volatile organic compounds (VOC) metric tons 99 

Ozone depleting substances (ODS) kgCFC-11e 1,075 
 
GREENHOUSE GASES EMISSIONS (GHGs) 

 
UNIT 

 
TOTAL 

Direct GHGs (Scope 1) metric tons CO2e 743,578 

Indirect GHGs (Scope 2) metric tons CO2e 32,346 

Total GHGs metric tons CO2e 775,924 

Ship fuel average GHGs kgCO2e/ALB-km 0.296 
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Reducing Energy Use 
Energy has high priority in our environmental management agenda. The Group has adopted various plans and 

policies, as well as hardware enhancements to improve the energy efficiencies of our daily operations. 

For our ships, the Ship Energy Efficiency Management Plan (SEEMP) has been put in place to address the 

overall energy efficiency usage onboard. As most of our energy is consumed for lighting and air-conditioning, 

we have adopted various technical improvement measures and strategies in these areas. For instance, more 

efficient cooling coils have been replaced during the overhaul of SuperStar Virgo (now known as Explorer 

Dream) this year, which has reduced air-conditioning energy consumption by around 10%. Automatic switches 

for air-conditioning units have been installed in suites of Rhine Class ships, where air-conditioning will be 

automatically switched off whenever the window is opened, helping to reduce power consumption on board. 

For shipyards, LED lighting has been extensively adopted, achieving an electricity saving of over 1,000,000 kWh 

per year. Lloyd Werft has switched to frequency-controlled air compressors that is expected to save over 

500,000 kWh per year. The facility is further looking into the feasibility of converting to modern electrical 

distribution transformers. 

Regular evaluations regarding our energy efficiency measures is leading us to progressive improvement in 

energy savings. We are also committed to regularly engage our staff and crew to remind them on energy-

saving behaviour and housekeeping standards, ensuring no unnecessary energy is wasted in unoccupied 

spaces. 

 

  

ENERGY & ELECTRICITY UNIT TOTAL 

Purchased electricity MWh 60,884 

Ship fuel metric tons 313,151 

Aviation fuel metric tons 2,756 

Diesel oil metric tons 344 

District heating MWh 2,630 

Liquefied natural gas GJ 268,190 

Liquefied petroleum gas GJ 27,810 

Total energy consumption GJ 13,330,935 

Average energy consumption per employee GJ/employee 919 
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Conserving Water Resources 
At Genting Hong Kong, we value water as a natural resource, as well as an essential element for sustaining the 

natural sceneries that is critical for our cruising business. Thus, we have taken various initiatives to minimize 

water consumption and ensure proper wastewater discharge. 

On our ships, we have incorporated water-conservative designs and installations, such as aerating shower 

heads and vacuum toilets. During the year, we have further upgraded our facilities by installing flow restrictors 

in showerheads and faucets on some of our ships. Apart from showering and flushing, laundry is another major 

source of water consumption. To this end, we have adopted the latest model of Continuous Batch Washers, 

also known as the “Tunnel Washer” on our Dream Cruises. These installations could reduce water 

consumption without compromising the experiences of our guests. 

Water recycling technology is also adopted in all our ships to further reduce the use of freshwater. On our 

ships, about 40-80 metric tonnes of air-conditioning condensate is collected, recycled and reused for washing 

and cleaning purposes every day. Our shipyard, Lloyd Werft, has also started a water treatment plant for 

recycling used seawater, further bringing down freshwater consumption. 

In addition to adopting water-saving technologies, we encourage our guests and employees to be aware of 

the importance of water conservation. For years, we have implemented the “Reuse Towel and Linen” program, 

where towels and linens for long-haul cruises are changed every 2-3 days, extra replacements will only be 

given upon request. 

Whereas for wastewater treatment, we have wastewater treatment facilities, including purification and bilge 

water treatment systems, in all cruises to handle domestic greywater and oily bilge before discharge. To avoid 

discharge contaminating local marine ecosystems at ports, ballast water is sterilized and treated to remove 

non-native microorganisms. 

POTABLE WATER UNIT TOTAL 

Water purchased metric tons 573,767 

Water produced metric tons 1,598,779 

Total water consumption metric tons 2,172,546 

Average water consumption per person per day m3/person/day 0.27 
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Enhancing Waste Management 
We are devoted to achieving waste minimization through the best waste management practices, starting from 

procurement sourcing to end user disposal. We give preferences to products with reusable or simpler 

packaging, striving to reduce waste generation from source. Crystal Cruises is also committed to minimizing 

plastic bottles and other containers wherever possible, including a fleetwide ban on plastic drinking straws. 

For waste generated inevitably, we have developed comprehensive waste management procedures for all 

ships to follow. It is required to properly segregate hazardous and non-hazardous materials for specific 

handling and recycling by third-party specialists. Food waste, in particular, is collected, grinded and dried 

before disposal at ports to reduce its disposal volume. At our shipyards, a high degree of waste separation – 

near 60 types of wastes – is also applied. 

To increase our guests’, shore staff’s and crew’s awareness on waste avoidance and recycling, abundant 

amount of recycling bins are placed at easily accessible spots on the ships, and regular training and reminders 

are given to our shore staff and crew for encouraging a waste-less and paperless environment. 

As a next step, Crystal Cruises’ upcoming ship, Crystal Endeavor, will be the first ship in the fleet to not use 

any single use plastics onboard, avoiding the generation of plastic wastes. 

WASTE DISPOSAL - FLEET UNIT TOTAL 

Hazardous waste m3 7,231 

Non-hazardous waste m3 66,895 

Total waste for fleet m3 74,126 
 
WASTE DISPOSAL - SHIPYARDS 

 
UNIT 

 
TOTAL 

Hazardous waste metric tons 359 

Non-hazardous waste metric tons 7,201 

Total waste for shipyards metric tons 7,560 
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OUR PEOPLE 
 

Employing the Best 
We recognize employees as the cornerstones to our business success. We rely on them to deliver world-class 

values to our customers and stakeholders with passion, professionalism, and dedication. We strive to attract, 

develop and retain talents by creating optimal career opportunities and competitive remuneration incentives 

to cultivate people with potentials. 

As a global leisure entertainment and hospitality company, we recruit employees from countries around the 

world. Thus, we continue to emphasize diversity and inclusion as our key values in managing relationships 

with employees. We strive to create a fair and harmonious working environment in which our employees can 

fully unleash their potential and excel in their roles. Our employment practices support equal opportunities, 

and under no circumstances, will our recruitment be influenced or affected by the applicants’ race, gender, 

age, religion or any other characteristics, which are classified under the protection of relevant laws.  

We adhere to labor legislations and comply with all relevant labor requirements. During the reporting year, 

no labor case was identified. In addition, the use of child labor and forced labor is strictly prohibited in the 

Group. 

NUMBER OF EMPLOYEES BY GENDER  EMPLOYEE TURNOVER RATE BY GENDER 

Male 10,115  Male 14% 

Female 4,261  Female 36% 

Total 14,376  Overall 21% 
 
NUMBER OF EMPLOYEES BY AGE 

  
EMPLOYEE TURNOVER RATE BY AGE 

30 or below 6,401  30 or below 33% 

31-40 3,780  31-40 14% 

41-50 2,261  41-50 8% 

51 or above 1,934  51 or above 7% 

Total 14,376  Overall 21% 
 

Note: Employee breakdown by gender and age excludes part-time employees.  
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Developing Our People 
The Group strives to ensure all employees receive proper training for their occupational and personal growth. 

Driven by this goal, we have invested in various training programs for on-the-job techniques and individual 

development needs of employees at all levels and roles.  

On shore, quarterly training with specific themes are crafted with content ranging from job-related skilling, 

compliance training to employee wellness. All new employees are required to attend an orientation program 

with fundamental understanding and operating standards of our cruises, which aims to facilitate the start of 

their new journey with us. During the year, we conducted altogether 20 “Manager 101 Series” workshops 

across the Group to equip our managers with critical skills of making managerial paradigm shifts for their 

excelling in business and team management.  

On board, technical knowledge on professional and quality service is delivered through classroom sessions, 

on-the-job training, coaching activities and other learning methods. Training about ship safety and security, 

and organizational orientation is provided to all newly sign-on crew to prepare them for a smooth integration 

into work life onboard. Other programs covering personal and professional development are lined up and are 

taken by the crew to ensure continuous growth and greater mastery of their respective job functions. 

Also, in our shipyards, we continue to provide job-specific technical training for advancing our workers’ skill 

sets. For instance, ship machine operation, design software and project management training were provided 

to staff in various departments.   

Apart from training, we strive to provide clear and tailored career pathways for supporting our employees’ 

career development. Staff with satisfactory performance and showing potential to assume next level roles are 

reviewed accordingly for career advancement opportunities. 

PERCENTAGE OF EMPLOYEES TRAINED  
BY GENDER 

 AVERAGE TRAINING HOURS  
BY GENDER 

Male 57%  Male 7.8 

Female 77%  Female 8.2 

Overall 63%  Overall 7.9 
 
PERCENTAGE OF EMPLOYEES TRAINED  
BY EMPLOYEE CATEGORY 

  
AVERAGE TRAINING HOURS  
BY EMPLOYEE CATEGORY 

Senior Management 64%  Senior Management 11.6 

Middle Management 59%  Middle Management 10.1 

General Staff 64%  General Staff 7.3 

Overall 63%  Overall 7.9 
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Safeguarding Occupational Health and Safety 
The Group takes all measures to promote a zero-harm workplace. Under the well-established Safety 

Management System, the Safety, Health and Environmental Protection Policy guides the Group’s 

comprehensive monitoring and management of work-related safety risks. In particular, the MV Werften 

shipyard has successfully certified its Occupational Safety and Health Management System with OHSAS 18001 

during the year, taking the workplace safety conditions to an internationally-recognized standard. 

We constantly carry out site inspections with support from technical personnel and relevant authorities. 

Personal safety equipment is also checked and updated regularly for technical workers in prevention of 

conspicuous work injury. In order to keep our employees aware of the importance of occupational health and 

safety, related training and tips are delivered to all crew onboard and shipyard workers on a regular basis. Fire 

and emergency evacuation drills are also organized regularly to remind employees of their responsibilities and 

familiarize them with procedures of smoke diving, firefighting, use of life jackets, and escape routes.  

In case of emergency, the emergency response and business continuity plans will be activated and key 

personnel in each department will carry out specific procedures to handle the situation. Detailed investigation 

will be undertaken for any safety incident, and subsequent incident reports will be reviewed for future 

improvements. 

To protect employees against influenza, Seasonal Flu vaccines are provided for free to staff. As a further step 

to prevent the outbreak of transmission diseases on board, all patients with flu, viral or other pandemic 

symptoms will be evaluated by our medical team, and be isolated until they are symptom-free for at least 24 

hours. 

During the reporting period, we complied with the laws and regulations which have a significant impact on 

the Group, in relation to workplace health and safety.  

OCCUPATIONAL HEALTH AND SAFETY STATISTICS 

Work-related fatalities 0 
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Promoting Employee Wellbeing 
The Group believes that employee wellbeing is the key to retaining and realizing our respect for employees. 

To this end, the Group has been dedicating resources to employee benefits and engagement activities. 

Employees onshore are guaranteed of a set of fringe benefits including medical and personal life insurance. 

As a special benefit in an entertainment company, employees are offered staff discounts to take on cruise 

trips and spend time with their beloved family and friends. Besides, an Employee Assistance Program 

conducted by a professional third-party company is in place to provide counselling services for them to handle 

personal challenges. 

For crew onboard, not only do we care for their wellbeing through providing healthy and nutritious meals, the 

Group offers exclusive benefits such as open access to certain passengers’ facilities at designated periods. In 

addition, various staff facilities, including crew bar, disco and gyms are provided for crew to relax after work. 

The crew gym rooms have been upgraded during the year for the crew’s better enjoyment of a heathy lifestyle. 

The Group emphasizes a culture of strong team spirit, and values the relationships built among teams for 

backing up their work and personal challenges. With this in mind, we organize engagement activities regularly, 

such as annual party, outing and team competition, to keep our employees in touch outside workplace, 

regardless of department, team and seniority. Over the years, we also organized various lifestyle and festive 

workshops, as a showcase of our care to staff wellness. 

 

  

Organic Farm Volunteer Day Mercedes-Benz Corporate Run in Miami 

 
   

Besides the activities organized, we communicate with our staff concerning work-related issues via various 

formal and casual channels. Crew and shore staff are welcomed to reach out to personnel managers onboard 

and the Human Resources Department respectively for feedback and enquiries. The Group is always open and 

responsive to our staff, wishing to create a considerate working atmosphere for them.  
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OUR SERVICES 
 

Valuing Our Guests 
Guests’ experience always comes into our top priority. We dedicate in providing a world-class cruising 

environment to our value guests, and uplifting our service quality and facilities to best fit their needs. For 

continuous improvements, we continue to employ ‘mystery shopper’ who are familiar with hotel operations 

as guests to periodically examine our service quality. 

Crafting an Innovative Solution for Our Guests  
In this digital era, the Group has been looking for IT solutions to improve guests’ experience 
with enhanced efficiency and convenience. We have commissioned a third-party consultant 
for a comprehensive study of challenges at various customer touchpoints.  
 
With the support of the consultant, we have started developing a digital platform together 
with a mobile application catering guests’ needs end-to-end — from pre-cruise to onboard to 
post-cruise experience — enabling features such as facial-recognition check-in, mobile 
reservation to shore excursions, video analytics for queue management, etc. These seamless 
procedures are expected to escalate our service efficiency to the next level.  

 

Besides, we take guests’ opinion as another key driver of our continuous improvement. Guest feedback is 

collected continually via the online platform. Also, a post cruise Quality Assurance Program has been 

undertaken on Crystal Cruises, which assembles data and guests’ feedback from the post cruise survey and 

formulate immediate corrective actions. On the other hand, well-established standards are in place to address 

guest complaints, for which we ensure fair assistance is extended to each concerned guest. Both front-line 

and back-end supporting staff are well-trained to handle enquiries and complaints in professional manners.  

 

Protecting Customer Privacy 
Regarding guests’ rights to privacy, we comply with all relevant laws and regulations in our operating regions, 

including Hong Kong’s Personal Data (Privacy) Ordinance and European Union’s General Data Protection 

Regulation. According to our Privacy Policy, we only collect personal data when necessary and do not disclose 

the collected data to any third party without customer consent.  

For the collected data, we ensure its proper storage in our secured IT environment. Access to data on the 

system is controlled based on authority. During the reporting period, the Group did not receive any 

substantiated complaints regarding breaches of customer privacy or losses of customer data from outside 

parties or regulators. 
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Attending to Guest Wellness 
Ensuring the safety and security of our guest is of paramount importance, the Group has formulated a Ship 

Security Plan following the provision of the International Ship and Port Facility Security Code. Under the Code, 

we have established a security team to handle unexpected situation onboard. The team works closely with 

our shore staff for early detection of all kinds of potential risk. To safeguards all lives and properties on board, 

all visitors are required to verify their identities and have their carry-ons checked before getting on the cruises. 

It is to avoid any items that may pose threat and danger to others and their belongings. During the year, we 

have also embarked an IT initiative for safeguarding our internet-facing systems against maritime cyber risks. 

Moreover, a medical team comprising at least one licensed doctor and one nurse must be present on each 

cruise, who will attend to any guests in need around-the-clock. In case of severe sickness or injury that requires 

transfer to the shore for further treatment, a helicopter port is available on each cruise for medevac. 

The Group also focuses on safety and quality standards of food delivered to guests on ships. Stringent policies 

and control practices are adopted on our cruises. For instance, World Dream conducts daily walk through and 

weekly internal check to ensure compliance. Crew in charge of food processing are required to indicate the 

production date and expiry date of ingredients on every container. 

Furthermore, we have continued to promote guest health and wellness through innovative services. For 

instance, we have introduced the “Ageless Dreamers” on Dream Cruises, offering a special range of 

entertainment and wellbeing activities for our aged guests, such as Tai Chi classes, etc. 

During the reporting period, we complied with the relevant laws and regulations that have a significant impact 

on the Group, in relation to health and safety, advertising, labelling and privacy matters relating to products 

and services provided.  
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Promoting Sustainable Supply Chain 
The Group’s operations, service quality and 

ultimate business success are largely 

dependent on the services and products 

sourced from the wide spectrum of 

suppliers. We are committed to developing 

long-term beneficial partnerships with our 

suppliers and contributing to a more 

sustainable future through our influence in 

the value chain. 

In suppliers’ selection process, vendors have to undergo assessments including performance background 

checks, capacity and due diligence to ensure that the potential suppliers are of reputable standing. To maintain 

a high level of integrity in the process, various procedural guidelines and departmental authorization limits 

are established to minimize risks of bribery and corruption. Reminders and training regarding messages of 

anti-financial crimes, such as ethical purchasing and handling process on gifts from vendors, are delivered to 

the purchasing teams.  

All suppliers are obliged to follow our defined Code of Conduct, covering minimum wages requirements and 

limitation of environmental degradation, etc. For our shipyards, a specific manual is also formulated to instruct 

procurement process with potential problems of health and safety, hazardous material and packaging waste. 

Suppliers’ performances against our defined standards are continuously monitored. Suppliers with any 

identified misconduct will receive a warning letter or result in termination of contract regarding the severity 

of the issue. 

To show our support for green products and to foster a more sustainable supply chain, considerable effort has 

been spent on green purchasing. Some of the eco-friendly goods we purchased include sustainable seafood, 

sustainable tea products, biodegradable tableware, biodegradable laundry bags and raincoats, disposable 

paper straws and bamboo stir sticks, sustainably-sourced paper products, etc. We will continue to explore 

other innovative eco-friendly alternatives for deployment in the future.  

  

NUMBER OF SUPPLIERS BY GEOGRAPHICAL REGION 

Hong Kong 584 

US 588 

Germany 1,481 

Mainland China 492 

Singapore 445 

Malaysia 345 

Others 1,339 

Total 5,274 
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OUR COMMUNITY 
 

Caring for Our Community 
Our business grows and succeeds as we commit to build and strengthen our relationship with the community. 

At the crux of our efforts is a strong belief in long-term and sustainable development, which is valuable and 

closely aligned with our stakeholders’ and the public’s interests. We collaborate with various organizations to 

give back to the communities where we operate in, including volunteering and donating to various good 

causes. 

Debuting Genting Cruise Lines’s Maiden Voluntourism Campaign in Asia 
As part of the Group’s 25th Anniversary celebration, Genting Cruise Lines has launched its first Cruise Voluntourism 
Campaign across Dream Cruises and Star Cruises. Commenced in March 2019, the Campaign extends the Group’s spirit 
of giving and inspiring, where guests are invited to spend their vacation with meaningful and enjoyable complimentary 
shore experiences. 
 
A variety of collaborative events across various Asian communities in different destinations were meticulously selected 
for guests to voluntarily participate in. These voluntourism events will ideally get families and friends together and share 
the joy of helping the people in need. Throughout the year, guests and crew joined hands with us and contributed a 
total of over 900 hours in serving the community. 
 

  
Genting Dream guests, together with the ship crew, engaged in various activities while interacting with the residents of the Eden 

Handicap Service Center. 

 

Our other brand, Crystal Cruises, has continued to offer its complimentary “You Care. We Care.” Voluntourism 

Program as well. The Program embraces Crystal Cruises’ notion of combining meaningful and educational 

tourism with adventure travel, letting guests witness first-hand the benefits arising from their volunteering 

effort.  

Crystal Cruises has continued to sponsor cruises for charity auctions through the Charity Cruise Donation 

Program. We have also donated around US$580,000 in cash and in-kind sponsorships, and contributed over 

12,000 hours through volunteering activities. In recognition of our community effort, the “10 Years Plus Caring 

Company Logo” has been awarded to us by the Hong Kong Council of Social Service for another year. 
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Inspiring Youth Development 
We believe the youth is our future. Thus, we invest in youth development as our way to contribute to building 

a sustainable future. 

Our shipyard, MV Werften, has introduced a charity campaign named “The Heart of MV Shipyard”, for 

supporting non-profit organizations projects within the region. In 2019, we supported a total of 10 projects 

relating to uplifting and upgrading of youth facilities, including the renovation of a hospital children’s unit, 

establishment of several sports clubs, building of new outdoor play area, etc. The joy and appreciation that 

we received from the children and youngsters have encouraged us to continue the campaign next year.  

Meanwhile, Lloyd Werft, including our newly-acquired subsidiary Neptun Ship Design GmbH, also contributed 

greatly to all-round youth development. As to broadening their horizon and uncovering their interests in the 

industry, we have organized a Youth Future Day and invited students and school leavers to visit our yard 

facilities during their summer holidays. Besides, scholarships and sponsorships were offered throughout the 

year to unleash academic and extracurricular potentials of the youth. 

 

Sharing Health and Wellness 
In support for community health and wellness, Genting Cruise Lines has proudly launched a year-long 

collaboration with Make-A-Wish® International during the year. As part of the Make-A-Wish® International @ 

Sea Campaign, we have donated US$125,000 worth of cabins to offer children who are battling critical illnesses 

or undergoing medical treatments chances to enjoy a memorable cruising experience. Our guests are also 

invited to take part in the campaign by making donation onboard. Through this campaign, we hope to inspire 

hope, courage and joy of these children and their families to stay positive throughout their recovery. 

Sow Our Love for Speech-impaired Children – Benji’s Charity Walk 
Over the years, we have been supporting and collaborating with Benji Centre, a charitable organization specializes in 
providing speech therapy to children from low-income families in Hong Kong. This year, our volunteers have participated 
in the Benji’s Charity Walk, to show support for speech delayed children in need. 
 

  
Our volunteers were having fun at the Benji’s Charity Walk. 
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Protecting the Environment 
The ocean is where our business mainly operates, and thus we strive to be a responsible ocean-going party 

that protects marine life and the adjacent ecosystems. During the year, Crystal Cruises participated in the 

ORCA’s Ocean Watch program, which is an inspiring initiative that engages seafarers in collecting data on 

whales, dolphins and porpoises for conservation purposes. Through this program, ORCA Cruise 

Conservationists joined two Crystal Symphony voyages through Alaska to raise guest awareness on marine 

wildlife and its preservation by hosting guided activities and excursions ashore. In addition, our crew were 

trained in protocol for collecting scientific data on cetacean behaviour and the risks of ship strike. 

Besides, our volunteers have continued to devote positive occurrence in coasting cleaning activities. In 

September 2019, our staff from Manila office has volunteered in the 2019 International Cleanup at Las Piñas-

Parañaque Critical Habitat and Ecotourism Area, cleaning up trash along the bay.  

In another occasion, our Manila staff has taken a tour to the La Mesa Eco Nature Reserve for a tree planting 

activity. We believe all these simple gestures make a difference, and all little changes will help to save our 

mother earth.     

  
International Coastal Cleanup 

 
Tree Planting Day 
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ABOUT THIS REPORT 
 

Reporting Standard 
The ESG Report was prepared in accordance with the ESG Reporting Guide set out in Appendix 27 of the Rules 

Governing the Listing of Securities on The Stock Exchange of Hong Kong Limited (HKEx). It is reported in 

compliance with the “comply or explain” provisions and with reference to the “recommended disclosures” of 

the ESG Reporting Guide. 

 

Reporting Period and Boundary 
This Report covers our status on environmental, social and governance issues from 1 January to 31 December 

2019, unless otherwise specified. 

The scope of this Report focuses on our core competence business of Star Cruises, Dream Cruises and Crystal 

Cruises. It also covers the two shipyards located in Germany, namely Lloyd Werft and MV Werften. This year, 

Neptun Ship Design GmbH (“NSD”), which was acquired by the Group on 7 March 2019, has been added to 

the scope as well. NSD is engaged in design, development, engineering and project management for ships. 

With the inclusion of NSD, all wholly-owned subsidiaries under the Group, except Zouk which is financially 

immaterial, have been covered in this Report. 

 

Accessibility of the Report 
For the convenience of our investors and other stakeholders, the Report is available on the website of the 

Company and the HKEx in both English and Traditional Chinese. 

 

Board Approval 
This Report was approved by the Company’s Board of Directors on 27 March 2020. 
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HKEX ESG REPORTING GUIDE CONTENT INDEX 
 

Indicators Section/ Statement 
A. Environmental 

Aspect A1: 
Emissions 

General Disclosure 
Information on: 
(a) the policies; and 
(b) compliance with relevant laws and regulations that have a significant 
impact on the issuer  
relating to air and greenhouse gas emissions, discharges into water and land, 
and generation of hazardous and non-hazardous waste. 

Our Environment 

KPI A1.1 
The types of emissions and respective emissions data. 

Our Environment 

KPI A1.2 
Greenhouse gas emissions in total (in Metric Tons) and, where appropriate, 
intensity (e.g. per unit of production volume, per facility). 

Our Environment 

KPI A1.3 
Total hazardous waste produced (in Metric Tons) and, where appropriate, 
intensity (e.g. per unit of production volume, per facility). 

Our Environment 

KPI A1.4  
Total non-hazardous waste produced (in Metric Tons) and, where 
appropriate, intensity (e.g. per unit of production volume, per facility). 

Our Environment 

KPI A1.5 
Description of measures to mitigate emissions and results achieved. 

Our Environment 

KPI A1.6 
Description of how hazardous and non-hazardous wastes are handled, 
reduction initiatives and results achieved. 

Our Environment 

Aspect A2:  
Use of Resources 

General Disclosure 
Policies on the efficient use of resources, including energy, water and other 
raw materials. 

Our Environment 

KPI A2.1 
Direct and/or indirect energy consumption by type (e.g. electricity, gas or oil) 
in total (kWh in ’000s) and intensity (e.g. per unit of production volume, per 
facility). 

Our Environment 

KPI A2.2 
Water consumption in total and intensity (e.g. per unit of production 
volume, per facility). 

Our Environment 

KPI A2.3 
Description of energy use efficiency initiatives and results achieved. 

Our Environment 

KPI A2.4 
Description of whether there is any issue in sourcing water that is fit for 
purpose, water efficiency initiatives and results achieved. 

Our Environment 

KPI A2.5 
Total packaging material used for finished products (in Metric Tons) and, if 
applicable, with reference to per unit produced. 

Packaging materials 
used for finished 
products are not 
material to our Group. 

Aspect A3:  
The Environment 
and Natural 
Resources 

General Disclosure 
Policies on minimizing the issuer’s significant impact on the environment and 
natural resources. 

Our Community 
Our Environment 

KPI A3.1 
Description of the significant impacts of activities on the environment and 
natural resources and the actions taken to manage them. 

Our Community 
Our Environment 
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Aspect A4:  
Climate Change 

General Disclosure 
Policies on identification and mitigation of significant climate-related issues 
which have impacted, and those which may impact, the issuer. 

Our Environment 

 KPI A4.1 
Description of the significant climate-related issues which have impacted, 
and those which may impact, the issuer, and the actions taken to manage 
them. 

Our Environment 

   

 

 

Indicators Section/ Statement 
B. Social 
 
Employment and Labor Practices 

Aspect B1: 
Employment 

General Disclosure 
Information on: 
(a) the policies; and 
(b) compliance with relevant laws and regulations that have a significant 
impact on the issuer  
relating to compensation and dismissal, recruitment and promotion, working 
hours, rest periods, equal opportunity, diversity, anti-discrimination, and 
other benefits and welfare. 

Our People 

KPI B1.1 
Total workforce by gender, employment type, age group and geographical 
region. 

Our People 

KPI B1.2 
Employee turnover rate by gender, age group and geographical region. 

Our People 

Aspect B2: Health 
and Safety 

General Disclosure 
Information on: 
(a) the policies; and 
(b) compliance with relevant laws and regulations that have a significant 
impact on the issuer  
relating to providing a safe working environment and protecting employees 
from occupational hazards. 

Our People 

KPI B2.1 
Number and rate of work-related fatalities. 

Our People 

KPI B2.3 
Description of occupational health and safety measures adopted, how they 
are implemented and monitored. 

Our People 

Aspect B3: 
Development and 
Training 

General Disclosure 
Policies on improving employees’ knowledge and skills for discharging duties 
at work. Description of training activities. 

Our People 

KPI B3.1 
The percentage of employees trained by gender and employee category (e.g. 
senior management, middle management). 

Our People 

KPI B3.2 
The average training hours completed per employee by gender and 
employee category.  

Our People 

Aspect B4: Labor 
Standards 

General Disclosure 
Information on: 
(a) the policies; and 
(b) compliance with relevant laws and regulations that have a significant 
impact on the issuer  
relating to preventing child and forced labor. 

Our People 
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Indicators Section/ Statement 
B. Social 
 
Operating Practices 

Aspect B5: Supply 
Chain 
Management 

General Disclosure 
Policies on managing environmental and social risks of the supply chain. 

Our Services 

KPI B5.1 
Number of suppliers by geographical region.  

Our Services 

KPI B5.2 
Description of practices relating to engaging suppliers, number of 
suppliers where the practices are being implemented, how they are 
implemented and monitored. 

Our Services 

KPI B5.3 
Description of practices used to identify environmental and social risks 
along the supply chain, and how they are implemented and monitored. 

Our Services 

KPI B5.4 
Description of practices used to promote environmentally preferable 
products and services when selecting suppliers, and how they are 
implemented and monitored. 

Our Services 

Aspect B6: Product 
Responsibility 

General Disclosure 
Information on: 
(a) the policies; and 
(b) compliance with relevant laws and regulations that have a significant 
impact on the issuer  
relating to health and safety, advertising, labelling and privacy matters 
relating to products and services provided and methods of redress. 

Our Services 

KPI B6.5 
Description of consumer data protection and privacy policies, how they 
are implemented and monitored. 

Our Services 

Aspect B7: Anti-
corruption 

General Disclosure 
Information on: 
(a) the policies; and 
(b) compliance with relevant laws and regulations that have a significant 
impact on the issuer  
relating to bribery, extortion, fraud and money laundering. 

Our Sustainability 
Approach 

KPI B7.2 
Description of preventive measures and whistle-blowing procedures, 
how they are implemented and monitored. 

Our Sustainability 
Approach 

 
KPI B7.3 
Description of anti-corruption training provided to directors and staff. 
 

Our Sustainability 
Approach 

Community 

Aspect B8: 
Community 
Investment 

General Disclosure 
Policies on community engagement to understand the needs of the 
communities where the issuer operates and to ensure its activities take 
into consideration the communities’ interests. 

Our Community 

KPI B8.1 
Focus areas of contribution (e.g. education, environmental concerns, 
labor needs, health, culture, sport). 

Our Community 

KPI B8.2 
Resources contributed (e.g. money or time) to the focus area. 

Our Community 



Genting Hong Kong Limited
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